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Attached for Commission consideration is a draft second Federal Register 

notice announcing that a proposed collection of information on Consumer Focus 

Groups has been submitted to the Office of Management and Budget (OMB) for 

review and clearance under the Paperwork Reduction Act of 1995 (PRA).i To better 

identify and evaluate the risks of product-related incidents, the Commission staff seeks 

to solicit and obtain direct feedback from consumers on issues related to product safety 

such as recall effectiveness, product use, and perceptions regarding safety issues. 

Under the PRA, the first step in obtaining OMB approval is publication of a Federal 

Register notice providing the opportunity for public comment on the proposed 

collection of information. That notice was published in the Federal Register on June 

7,2010 (75 FR 32161). No comments were received. 


The proposed information collection for the Consumer Focus Groups does not fall within the 

scope of the authority delegated to the Office ofthe General Counsel under Order No. 0315.8, 

which is limited solely to those Federal Register notices required by the PRA where such notices 

involve the obtaining of information of facts or opinions by imposing reporting or recordkeeping 

requirements on ten or more persons, other than employees of the United States; or collections of 

information associated with procurement of goods or services; or collections of information 

undertaken as "Follow-up activities for products-related injuries." 
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Please indicate your vote on the following options: 

I. 	 Approve the publication of the draft notice in the Federal Register. 

(Signature) (Date) 

II. 	 Approve the publication of the draft notice in the Federal Register with changes. 
(Please specify.) 

(Signature) (Date) 

III. Do not approve the publication of the draft notice in the Federal Register. 

(Signature) (Date) 

IV. Take other action. (Please specify.) 

(Signature) 	 (Date) 

Attachment: Draft Federal Register Notice; Agency Information Collection Activities; Submission for 
Office of Management and Budget Review; Comment Request; Consumer Focus Groups 
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CONSUMER PRODUCT SAFETY COMMISSION [Billing Code 6355-01] 

[Docket No. CPSC-20 1 0-0046] 

Agency Information Collection Activities; Submission for Office of Management and 

Budget Review; Comment Request; Consumer Focus Groups 

AGENCY: Consumer Product Safety Commission. 

ACTION: Notice. 

SUMMARY: The Consumer Product Safety Commission ("CPSC" or "Commission") is 

announcing that a proposed collection of information has been submitted to,the Office of 

Management and Budget (OMB) for review and clearance under the Paperwork Reduction 

Act of 1995. 

DATES: Fax written comments on the collection of information by [insert date 30 days after 

date of publication in the FEDERAL REGISTER,]. 

ADDRESSES: To ensure that'cQlnments on t11e information collection are received, OMB 

recommends that written~m~~nts be faxed to we Office of Information and Regulatory 

Affairs, ()MB, Attn: C:PSC Des~Officer, FAX: 202-395-6974, or e-mailed to 

oira suhmission@omb.eop;gov. All comments should be identified with the OMB control 

number 3041-0136 and ideritified by Docket No. CPSC-20 10-0046. In addition, written 

comments also should be. submitted in http://www.regulations.gov under Docket No. CPSC­

2010-0046, or by maillhand delivery/courier (for paper, disk, or CD-ROM submissions), 

preferably in five copies, to: Office of the Secretary, Consumer Product Safety Commission, 

Room 820, 4330 East West Highway, Bethesda, MD 20814; telephone (301) 504-7923. 

FOR FURTHER INFORMATION CONTACT: 

Linda Glatz 

http:http://www.regulations.gov
mailto:suhmission@omb.eop;gov


Division of Policy and Planning, Office of Infonnation Technology 

Consumer Product Safety Commission 

4330 East West Highway 

Bethesda, MD 20814 

301-504-7671 

19latz@cpsc.gov 

SUPPLEMENTARY INFORMATION: In compliance with 44 U.S.C. 3507, the CPSC has 

submitted the following proposed collection of infgnnation to OMB for review and 

clearance: Consumer Focus Groups--(OMB Control N]jmbedj041-0136 - Extension). 

The Commission is authorized, under section 5(a) ofthe Consumer Product Safety 

Act ("CPSA"), 15 U.S.C. 2054(a), to collect infonnation, conduct research, and perfonn 

studies and investigations relating to the causes and prevention of deaths, accidents, injuries, 

illnesses, other health impainnents, and economic losses associated with consumer 

products. Section 5(b) ofthe CPSA, 15 U.S.C. i054(b), further provides that the 

Commission may conguct research, studies and investigations on the safety of consumer 

products or test consumer products and develop product safety test methods and testing 

devices. 

To better identify and evaluate the risks of product-related incidents, the 

Commission staff invites and obtains direct feedback from consumers on issues related to 

product safety such as recall effectiveness, product use, and perceptions regarding safety 

issues. Through participation in certain focus groups, consumers answer questions and 

provide information regarding their actual experiences, opinions and/or perceptions on the 

use or pattern of use of a specific product or type of product, including recalled products. 

2 

mailto:19latz@cpsc.gov


The information collected from the Consumer Focus Groups will help inform the 

Commission's evaluation of consumer products and product use by providing insight and 

information into consumer perceptions and usage patterns. Such information also may 

assist the Commission's efforts to support voluntary standards activities and help identifY 

areas regarding consumer safety issues that need additional research. In addition, the 

information will assist with forming new ways ofproviding userifriendly data to consumers 

through CPSC's website and information and education c~paigns. 

If this information is not collected, the Commission may not have available certain 

useful information regarding consumer experiences, opinion~, and perceptions related to 

specific product use in its ongoing efforts to improve the of consumer products and 

safety information on behalf ofconsumers. Currently, the Commission staff relies on its 

expert judgment about consumer behavior, perceptions; and similar information related to 

consumer products an4producr~~e. Not conducting the information collection activity, 

therefore, could reduce th~gJIalitY.Qfassessment$currently completed by Commission staff. 

The information '"'VJ.'",,, .. , ....,'u actiVity would likely provide the Commission staff with 

informatibn that would foC!i.ls the staff s assessments, or could provide insight into consumer 

perceptions and usage patterns that could not be anticipated by Commission staff. 

In the FEDERAL REGISTER of June 7, 2010 (75 FR 32161), the CPSC published a 

60-day notice requestIng public comment on the proposed collection of information. No 

comments were received. 

We estimate the burden of this collection of information as follows. We anticipate 

that, over the three year period of this request, we will conduct 40 focus groups and 20 one-

on-one interviews for a variety of projects. The total hours of burden to the respondents are: 
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(4 hours per person x 400 participants) + (30 minutes per person x 20 participants) 1,610 

hours (537 hours budgeted per year for three years). The total annual cost is: 1,610 x $29.40 

(u.s. Department of Labor, Employer costs for Employee Compensation, September 2009) 

= $47,334 ($15,778 budgeted per year for three years). 

The estimated annual cost of the information collection requirements to the Federal 

government is approximately $140,000 per year for three years. Salary and benefits costs 

for government personnel assigned to this study are estimated at $127,573 based on 9 

months of staff time at an average level of GS-14 5 (($119,238/.701) -7- 12 months) x 21 

months), using a 70.1 percent ratio of wages and salary to total compensation from Table 1 

of the December 2009 Employer Costs for Employee Compensation, published on the 

Bureau of Labor Statistics. This sum also includes travel costs expended for meeting with 

contractors ($40,000, estimated at $1,000 per focus group), and contracts for conducting 

focus groups andlor one-on-one interviews ($250,000, estimated at $5,000 per focus group 

and $2,500 per one-on-one interview). 

Dated: ____-"-'-_--__­

Todd A. Stevenson, Secretary 
Consumer Product Safety Commission. 
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